











































































駄田井 久 岡山大学農学部学術報告 Vol.
Table 1  Property of respondents?
count %






















































































once a week (weekday)
once a week (holiday)
once a month (weekday)













Table 2  Property of respondents?
2003/９/17 2003/９/20 total
 

















Table 3  Property of respondents?
numbers %
vegetable store 13 3.2
supermarket 241 59.7
co-op store 61 15.1

















































Table 4  Property of respondents?:Evaluation of this store
 
establishment for direct sales (this store)
much better  better
 
the same  
other shop
 
better  much better




































































































































































































られた（それぞれ，???：１ ，??：５ ，?：10 の水
準で有意）．
Table 6  Results of principal component analysis
 
Factor１ Factor２
① price 0.47 0.48
② taste 0.51 0.61
③ safety 0.49 0.53
④ freshness 0.48 0.64
⑤ appearance 0.62 0.08
⑥ variety 0.72 －0.22
⑦ display 0.44 0.02
⑧ business hours 0.49 0.07





? faclities (parking etc.) 0.78 －0.37
? advertisment 0.59 －0.39









⑩ interchange(between consumers and farmers)
0.16
? faclities (parking etc.) 0.15 Fig.1  Scatter plots of principal component score
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